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Going from Good to Great

Best Practices in Website Creation
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Who is working on
their site now?
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Business Goals

ALIGNMENT

Technology Available
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User Research

One-on-one interviews

Survey site visitors
or email list

Contextual inquiry







Stakeholder input |
and alighment | .

Interviews

Surveys

Workshops

@ © 2018 Copyright Trone Brand Energy, Inc. Allrights reserved.
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Measurement
plans

Goals
What result are we trying to
achieve

Signals

What user behaviors signal
that a goal is or is not being
achieved

Metrics
What do we need to track
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Content

What does my audience want to
know?

Search trends

Analytics

Does this align with the business
goals?
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Enjoyable and Relatable
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Monitoring

Based on our measurement plan:

734 clicks (10.1%)

Heatmaps and Recordings (Hot m -
Jar, Crazy Egg, etc.) |

Analytics (Google or similar)

Site feedback surveys (Foresee,

Qualtrics, Hot Jar) I
7,376
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& TestResources | LabCorp

Site
Surveys

We'd welcome your feedback!

Would you take a brief survey so we can improve your
experience on our site?

Yes, I'll give feedback

No thanks

Powered by ForeSee Privacy Policy
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Inline Feedback

!‘ Frequently Asked Questions?

Last updated April 15, 2019

100,000 views - how much is it?

How many sites can | install the widgets of thi
Author: Admin | 14.04.2019

© 223 @45

Do you offer any discounts?
The number of views equals the number of times the app loads on your

website. As usual, 100,000 views approximately equals 100,000 of visits to
your site per month. But, it still depends on each specific case and the

100,000 views - how much is it? .
numbers may differ.

The number of views equals the number of times
ore

Was this answer helpful? Yes No

usual, 100,000 views approximately equals 100,0(

it still depends on each specific case and the numbers may differ.
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Analytics Dashboards

Data studio or Improvado

—@— Desktop Satisfaction = —@— Mobile Satisfaction

100
Marketing Webste Swmenary Data From Gaogle Analytics.
43,858 55,668 247,308 aa.9% 80
How are site sessions trending? What are the top countries by sessions?
@ Physician 60
@ Other (please specify)
@ Nurse 40
Nurse practitioner
@ Phlebotomist
Sessions Pageviews 20
e m— @ Lab Technician or
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@ Administrator 0
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@

Evaluative User
Testing

Measure improvement in task
completion and time on task

Qualitative user feedback

Validately or Lookback
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Questions




Thank you for participating

©

See you at our February 11 program!

ncbiotech.org 30



