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12:00–12:15  Greetings & lunch

12:15–12:20   Announcements

12:20–1:00 Best Practices in Website 
Development

1:00 Wrap up
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LifeSciences & Education – NC BioTech Center

Animal Health - Exubrion

https://www.labcorp.com/
http://www.sccommerce.com/


Going from Good to Great

Best Practices in Website Creation
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Who is working on 
their site now?
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Discover
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User Goals Business Goals

Technology Available

ALIGNMENT



Who are your users?

And what do they need?
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User Research

• One-on-one interviews

• Survey site visitors
or email list

• Contextual inquiry



What goals is the business 

working toward?

How can the site help accomplish them? 



© 2018 Copyright Trone Brand Energy, Inc. All rights reserved.

Stakeholder input 
and alignment 

• Interviews

• Surveys

• Workshops



You can’t improve what

you don’t measure
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Measurement 
plans

• Goals
What result are we trying to 
achieve 

• Signals
What user behaviors signal 
that a goal is or is not being 
achieved

• Metrics
What do we need to track



Create



Great content is the best

sales tool in the world.

Marcus Sheridan
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Content

What does my audience want to 
know? 

• Search trends

• Analytics

Does this align with the business 
goals?



Findable & 
Easy to 
Consume



Enjoyable and Relatable

https://www.medcost.com/


Useful and 
Useable

https://www.myoton.com/
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Works Seamlessly Across Devices

https://www.labcorp.com/


Measure
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Monitoring

Based on our measurement plan:

• Heatmaps and Recordings (Hot 
Jar, Crazy Egg, etc.)

• Analytics (Google or similar)

• Site feedback surveys (Foresee, 
Qualtrics, Hot Jar)
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Site 
Surveys
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Inline Feedback
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Analytics Dashboards
• Data studio or Improvado
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Evaluative User 
Testing

• Measure improvement in task 
completion and time on task

• Qualitative user feedback

• Validately or Lookback
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Questions
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“
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Thank you for participating

See you at our February 11 program!
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