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Achieving Better Outcomes While 

Saving Time & Resources

Step-by-step overview

3 Key automation platform benefits

Real-life examples
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Marketing Automation
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Disclaimer: All opinions and views expressed in this presentation are my 
own and do not represent the opinions, views, or policies of my current 
employer or any other organization or entity mentioned herein.
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THREE Reasons Why Marketing Automation 

Will Make Every Marketer Look Like a STAR
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Web Forms, Calls 
to Action, Lead 

Magnets, Landing 
Pages

SEO, Keywords, 
Blogs, Webpages, 
PPc, Social Media

Free Trials, 
Demos, Automation, 

nurture, push to 
CRM, Sales

Customer Satisfaction 
Surveys, Special 

Retention activities, 
Newsletters, Social

LET’S START WITH … AN EXAMPLE BY HUBSPOT

Step 1

SEO, Keywords, 
Blogs, Webpages, 
PPC, Social Media
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1. ATTRACT: KEYWORDS, SEO, PAID ADVERTISING

5

93% of people’s online 
experiences begin with a search 

engine. (imFORZA). So let’s 
“Google” this phrase: “create 

quality content inbound”

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

https://www.imforza.com/blog/8-seo-stats-that-are-hard-to-ignore/
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1. ATTRACT: KEYWORDS, BLOGS, SEO, PAID ADVERTISING

6Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Let’s visit 
their page
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Web Forms, Calls 
to Action, Lead 

Magnets, Landing 
Pages

SEO, Keywords, 
Blogs, Webpages, 
PPC, Social Media

Free Trials, 
Demos, Automation, 

nurture, push to 
CRM, Sales

Customer Satisfaction 
Surveys, Special 

Retention activities, 
Newsletters, Social

2. CONVERT VISITORS TO KNOWN LEADS

Step 2
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2. GET TO KNOW VISITORS, BUILD A RELATIONSHIP
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Let’s sign up 
for their blog
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Web Forms, Calls 
to Action, Lead 

Magnets, Landing 
Pages

SEO, Keywords, 
Blogs, Webpages, 
PPC, Social Media

Free Trials, 
Demos, Automation, 

nurture, push to 
CRM, Sales

Customer Satisfaction 
Surveys, Special 

Retention activities, 
Newsletters, Social

Step 3

3. MOVE LEADS TOWARDS WINNING THEM AS CUSTOMERS
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3. USE AUTOMATION & PROGRAMS TO WIN LEADS

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Amazing 
nurturing 

emails with 
loads of good 

content & 
offers!
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EXAMPLE OF A LANDING PAGE WITH AN OFFER
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Let me sign 
up to get this 
great guide.
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EXAMPLES OF VARIOUS ASSETS USED IN THE PROCESS
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Where do you keep all 
these elements and 

content pieces?
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#1 Reason Why Marketing Automation Will 

Make Every Marketer Look Like a STAR
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- Artwork

- Logos & PDFs

- Emails, Landing pages

- Database

- Online Forms & Promos

- CRM, Social, Analytics…

1. All Your Assets 

& Connections in 

ONE Central 

Place

This Photo by Unknown Author is licensed under CC BY

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

http://blogs.capita-libraries.co.uk/process/
https://creativecommons.org/licenses/by/3.0/
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ASSET EXAMPLES: MARKETO AUTOMATION PLATFORM

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Easy to add,
organize, 

access & use 

Image courtesy of: Marketo

Image courtesy of: Marketo
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1A. ALL YOUR ASSETS IN ONE CENTRAL PLACE

Keep All Marketing Assets in One Place – Better Accountability, Save Time, Easily Managed 24x7 Access to These Resources for Your Team

Database lists & Marketers

Assign roles for Marketers. 

Group contacts in static and 

segmented lists with a few 

clicks of the mouse.

Website reg forms & Pages

Forms audiences fill out 

to sign up or request 

info

Logos & Images

Special Repository to 

manage your images, 

videos and art files

Programs & Reports

Program templates + all your 

campaigns stored securely and 

accessible 24x7

Emails & Email Templates

Thank you auto-responder & 

nurture program segmented 

emails

SEO & Promos

Keywords, Sweepstakes, 

Polls, Videos & More

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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▪ Marketo provides 100’s of click + add connections to 3rd party Marketing platforms

▪ Social and paid content

▪ Hootsuite, Facebook, LinkedIn, SlideShare

▪ Google YouTube, Search (SEO), Ad spend

▪ Top of Funnel

▪ SurveyMonkey : Market leader in online surveys 

▪ Litmus : Email QA & validation 

▪ Shows/conferences/webinars

▪ Cvent, Certain, On24 integrations, card scanner into Marketo.

▪ GoToWebinar, Zoom, Level 3, Adobe, Webex Integrations

▪ Reporting

▪ Domo : Data visualization that can combine many data sources including Marketo and SAP

▪ CRM

▪ SalesForce, Netsuite, Sugar CRM, Microsoft, Skyvia, etc.

1B. ALL YOUR PLATFORM CONNECTIONS IN ONE PLACE

Created by Milena Mitova. 1/15/2021 Princeton, NJ 



18

MA Platform – emails, 
campaigns, forms, 

programs, landing pages, 
PDFs, templates, logos, 

data governance, CanSPAM

(Marketo)

Webinar
Platform

Social 
Platform 

(Hootsuite)

Events/
Speaker 
Program 
Platform

Analytics 
Platform –
web traffic, 

goals

(Google)

CRM PLATFORM

SEO 
Platform 

Video
Platform 

PRC  
platform

Website 
Platform 
(Sitecore, 

WordPress)

Marketers

Sales

SAMPLE INTEGRATED MARKETING TECHNOLOGY STACK

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Having inter-
connected 

platforms gives 
you seamless 
user journey 

insights across 
channels



360 Degree View of Customer Journey That We Can Track and Measure  

+10

+1

-20

+2

+10

+1

+2

+10

+5

+2

Journey resource courtesy of: Marketo
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#2 Reason Why Marketing Automation Will 

Make Every Marketer Look Like a STAR

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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- Easy Compliance

- Less Errors

- More productivity

- More programs in less time

- SMarketing

- Processing 1, 100, or 

10,000 contacts takes the 

same time

2. Scalable Ops 

Make Small 

Teams Look Like 

Superheroes

This Photo by Unknown Author is licensed under CC BY

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

https://fabiusmaximus.com/2017/06/29/superheroes-are-a-problem-for-america/
https://creativecommons.org/licenses/by/3.0/
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LET’S REFER BACK TO THE EMAILS I GOT FROM HUBSPOT

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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PRE-SET IT AND FORGET IT. LITERALLY

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Marketo processes efficiently 1, 100 or 
1,000 contacts even for granular 

segmentations
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2A. MANAGE YOUR MARKETING OPS SUSTAINABLY

Save a tremendous amount of time by leveraging all the automation features that a Marketing Automation platform can offer

Combat List Attrition

Promote inbound marketing 

to attract higher % users than 

those that are naturally lost

Pre-build Drip Campaigns

Use trigger campaigns 

based on behavior, title, 

if/then conditions that 

run hands-free

Improve tactics during runtime

A/B testing of emails or 

landing pages lets the 

platform automatically 

send better performing 

assets

Loop in Sales

Easily auto-setup Sales alerts or 

insights to ensure your Sales 

team is kept in the loop of Key 

programs

Seamless Preference Center

Leverage the platform to easily create 

your online Opt-in/Preference center 

for worry-free Can SPAM Compliance

Clone Everything

Click-clone lists, emails, landing 

pages, forms, programs and 

shrink significantly production 

times. 

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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2B. SAVE TIME & RESOURCES: CAMPAIGN-IN-A-BOX 

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Templated, pre-set programs 
empower marketers to build 
everything in minutes with 0 

code
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YOU CAN CLONE A MULTI-ASSET PROGRAM IN 2 MINUTES

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

This is an 
animated gif 

showing actual 
action of 
cloning a 

program in 2 
minutes
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• Moving email creation into Marketo + using a templated approach reduce agency billable hours & 

significantly cut production times

Before: 10 Production Touch Points for EVERY Email + CanSPAM Risk

Now:  5 Touch Points . Shorter PRC Review Times . Privacy issues mitigated. Shorter email launch times.

10 Agency is 
ready to upload 

contacts and 
HTML and 

initiate email 
send.

1. Agency 
creates email 
design from 

scratch in costly 
designer 
software

2. Designer 
lays out email 

content & 
saves file as 

PDF

3. Agency 
uploads PDF 

in VEEVA 
PRC for 1st

round of 
Reviews

4. After 1st round 
of Reviews, 

designer lays out 
new email 

version & saves 
as PDF

5. Agency 
uploads PDF 

in VEEVA 
PRC for 2nd

round of 
Reviews

7. Agency 
uploads 
PDF in 

Veeva for 
final round 
of review

6. After 2nd, 
round 

Designer 
makes 

changes and 
saves PDF 

File

8. When email 
is approved 

Agency starts 
converting 

Email to 
HTML

9. In 1-
2 weeks 

email 
coding 
is ready

1. Agency replaces 
costly designer with 
email producer who 
just adds content to 
Marketo template

2. Finalized 
email is 

uploaded into 
Veeva PRC for 

1st round of 
Reviews

3. After 1st round 
of Reviews, 

producer makes 
update directly in 
email & uploads 

in Veeva PRC

4. After 2st round 
of Reviews, 

producer makes 
update directly in 
email & uploads 

in Veeva PRC

5. After final  
round, producer 
makes updates 

and email can be 
sent immediately

100 Emails x $3,500 = $350,000 
in Savings YTD

Result: Savings of $3,500/Email

2C. TEMPLATES ASSET CREATION SAVES RECURRING COSTS
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#3 Reason Why Marketing Automation Will 

Make Every Marketer Look Like a STAR

Created by Milena Mitova. 1/15/2021 Princeton, NJ 



29

- Help stakeholders gain 

deep insights

- Help sales and 

marketing make informed 

decisions

- Optimize budget spend

3. Reporting 

Made Easy Will 

Drive Better 

Results

This Photo by Unknown Author is licensed under CC BY-SA

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

https://geobrava.wordpress.com/2019/07/26/data-and-analytics-benefits-are-driven-by-culture-change/
https://creativecommons.org/licenses/by-sa/3.0/
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Scalable Visibility and Reporting on All Programs

Data, analytics and reporting are the fastest way to identifying and fixing under-performing campaigns and driving successful business 

outcomes

Deep-dive your database

Enjoy deep segmentation and 

analysis that can augment 

your reporting for better 

decisions

20+ Out-of-the-box reports

Marketo has a large 

number of out-of-the-

box reports for quick 

wins

Give the Gift of Data & Stats

Create reports for stakeholders 

by simple drag-and-drop for 

each campaign. Subscribe 

decision-makers to receive  

timely reports automatically.

Easy Stakeholder Reports

Clone and save smart lists and 

combine them with your reports 

for powerful insights for your 

stakeholders

Measure ROI automatically

Use the Revenue Explorer feature to 

provide the costs for every campaign 

and let the platform automatically 

calculate ROI

Real-time Visibility to KPIs

Achieve real-time visibility to key 

KPIs with minimal effort – easily 

measure monthly lead 

acquisition, conversions & more

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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3A. INSTANT VISIBILITY TO PROGRAM AND PEOPLE PERFORMANCE

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Actual Out-of-
the box 

Campaign 
Reports in 
Marketo
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3B. DRILL DOWN BY GEOGRAPHY, NET NEW LEADS, COSTS, ETC.

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Actual Out-of-
the box 

Campaign 
Reports in 
Marketo
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MARKETING AUTOMATION EXPECTED BENEFITS

Save $$ with

ASSET MANAGEMENT

1. Easily organize assets by 
theme or type with a few 
clicks

2. Create re-usable email, form, 
or landing page templates

3. Create campaign-in-a-box 
templates. These can be re-
used with a single click

4. Organize & access your 
database by product, 
geography, role, etc.

.

Save $$ with 

EASY CONNECTIVITY

1. Easily add & manage users
2. Connect to your Event, social 

media, analytics and data 
platforms with a few clicks

3. Connect to a CRM sales 
platform 

4. Use the out-of-the-box 
features and reports to score 
quick wins

5. Build complete customer 
journeys at less cost

Build effective campaigns

& GENERATE $$

1. Save $$ from re-using existing 
assets & templates

2. Shrink campaign production 
time & push more campaigns

3. Create full webinar programs 
in a manner hours with 
automation

4. Build complete user 
experiences with minimal 
effort & drive ROI

Created by Milena Mitova. 1/15/2021 Princeton, NJ 
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PARTNER 
APPS

WORKSPACES & 
PARTITIONS CRM & DATA 

SOURCES

AI  |  ANALYTICS

INTEGRATED CUSTOMER PROFILES

HIGHLY SCALABLE, DATA RICH PLATFORM

PLAN  |  ENGAGE  |  MEASURE

M A R K E T O  S K Y

ADS MOBILE EVENTSEMAIL SOCIAL PHONEWEB VIDEO SEO COMMERCEWEBINAR DIRECT MAIL OFFLINESMS

Marketo
The Omnichannel Engagement Platform - Build Campaign Assets & Workflows, and Create All Your Campaigns in One 

Central Place

Slide Courtesy of Marketo
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THANK YOU

Created by Milena Mitova. 1/15/2021 Princeton, NJ 

Q&A
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REFERENCES & CITATIONS

• MARKETO Personalization: https://perkuto.com/blog/the-complete-guide-to-new-marketo-features-announced-at-summit-2015/
• Marketo custom audiences: https://docs.marketo.com/display/public/DOCS/Add+Facebook+Custom+Audiences+as+a+LaunchPoint+Service
• Online Form Stats: https://wpforms.com/online-form-statistics-facts/
• Onboarding stats: https://www.wyzowl.com/customer-onboarding-statistics/
• Marketo Product Presentation – Slides about Marketo
• Hibspot.com – industry stats
• Wpforms.com – industry stats
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