Marketing Automation

Achieving Better Outcomes While
Saving Time & Resources

Step-by-step overview
3 Key automation platform benefits

Real-life examples
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Disclaimer: All opinions and views expressed in this presentation are my
own and do not represent the opinions, views, or policies of my current
employer or any other organization or entity mentioned herein.
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THREE Reasons Why Marketing Automation
Will Make Every Marketer Look Like a STAR




LET'S START WITH ... AN EXAMPLE BY HUBSPOT

Step 1

ATTRACT CLONVERT CLOSE DELIGHT

Promoters

1 fitrangers [ Visitors

SEO, Keywords, Web Forms, Calls Free Trials, Customer Satisfaction
Blogs, Webpages, to Action, Lead Demos, Automation, Surveys, Special
PPC, Social Media Magnets, Landing nurture, push to Retention activities,

Pages CRM, Sales Newsletters, Social

. HubSpDHt
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1. ATTRACT: KEYWORDS, SEO, PAID ADVERTISING

Gggg|g create quality content inbound ! n

Web Images Videos Mews Shopping More = Search tog

About 1,700,000 results (0.45 seconds)

Quality Unique Cog

Ry 93% of people’s online

Constant Cog
=

/ experiences begin with a search
| engine. ( ). So let’s

: “Google” this phrase: “create
quality content inbound”

qual

blog. hub
28 Jan 201
Partners, that d

SSSSSSSSS

AAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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https://www.imforza.com/blog/8-seo-stats-that-are-hard-to-ignore/

1. ATTRACT: KEYWORDS, BLOGS, SEO, PAID ADVERTISING

Gg gIE create quality content inbound U

Web Images Videos News Shopping More Search tools

About 1,700,000 results (0.45 seconds)

Quality Unique Content - constant-content.com
www.consiani-content.com/Content ~
The Web's Best Onginal Content 100% Unique, Hand Edited Articles

Constant Content has 373 followers on Google+

Purchase Content Find PLR Articles

Furchase unique content instantly (Get access to thousands of L t ) = t
Search thousands of articles affordable PLR articles now e S V I S I

HubSpot | What is Inbound Marketing? t h e I r p a ge

www_hubspot.com/inbound-marketing -
Instead of the old outbound marketing methods of buying ads, buying email lists, and

praying for leads, inbound marketing focuses on creating quality content ...

quality content - Hubspot
blog.hubspot.com/___/8-Ways-to-Instantly-lmprove-the-Q
28 Jan 2013 - Last week, we publizhed a post wrtten by a H
Partners, that discussed the importance of creating high-qug

SUBSCRIBE

|| Marketing
|| Sales

Rl R —— [ Agency

’ Your email address ’

. . ] MARKETING SALES AGENCY ALL TOPICS
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2. CONVERT VISITORS TO KNOWN LEADS

Step 2

ATTRACT CONVERT CLOSE DELIGHT

Promoters

1 Strangers [ \Visitors

Web Forms, Calls Free Trials, Customer Satisfaction
to Action, Lead Demos, Automation, Surveys, Special
Magnets, Landing nurture, push to Retention activities,
Pages CRM, Sales Newsletters, Social

SEO, Keywords,
Blogs, Webpages,
PPC, Social Media

. HubSpDHt
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2. GET TO KNOW VISITORS, BUILD A RELATIONSHIP

HubSpHt Blogs

HubSpot Blog Subscription Center

Customize Your Subscriptions to Get Only the Content You Want

Join our community of ower 380,000 subscribers to HubSpot's blogs, and you'll receive great

articles delivered right to your inbox or RSS reader.

Already subscribed? Modify your subscription preferences to receive more or less of the content

you want:

+ Marketing Blog: HubSpot's flagship blog for inbound marketing tips, trends & best

practices .
+ Sales Blog: everything you need to become an inbound sales master T e = e ——
» Agency Post: Hub5pot's blog for agency professionals e . — -;- .
« Academy Blog (for HubSpot Customers): tips and tricks to master the HubSpot software -.._ o -_ - -.f

Subscribe or Modify Your Preferences Below ...

Marketing Blog Sales Blog
Emall Address (privacy policy® Emall Address (privacy policy)®
milena. mitcvai@arm.c om milena. mitcva@arm.com
Motification Frequency™® Motification Frequency™*
® Dally @ Instant (2-4 emalls per day)

Weokly o Dalty

Unsubscrbe o Weekly

@ Unsubscribe

UPDATE SUBSCRIPTION

L t , .
UPDATE SUBSCRIPTION g I
[
2 Subscribe to the Marketing Blog via RSS = Subscribe to the Sales Blog via RSS O r t | I e I r b I Og

Agency Post Academy Blog (For HubSpot Customers)

Emall Address (privacy policy® Emall Address (privacy policy)®
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3. MOVE LEADS TOWARDS WINNING THEM AS CUSTOMERS

ATTRACT CONVERT DELIGHT

Promoters

Customers

Web Forms, Calls Free Trials, Customer Satisfaction
SEO, Keywords, . : :
to Action, Lead Demos, Automation, Surveys, Special
Blogs, Webpages, : . L.
PPC. Social Media Magnets, Landing nurture, push to Retention activities,
’ Pages CRM, Sales Newsletters, Social

. HubSpDHt
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. USE AUTOMATION & PROGRAMS TO WIN LEADS

Search Hubspot [Cirl=E)

Arrange By: Date P v y . g : . : ;
"1 HubSpot Blog, Marketi How to Use Vine: A Simple Guide to Building an Effective Social Video Strategy [Infographic]
ubSpo arketing .
12 About Us Page Examples That Are Probably Better Than Yours HubSpot Blog, Marketing <blog@hubspot.com>
Lﬁ Andrea Francis, HubSpot Sent: Fri03/07/2015 14:21

This free guide will perfect ARM's marketing o &) Milena Mitova

-] HubSpot Blog, Marketing
16 of the Best Examples of Mobile-Friendly Website Design Not rendering correctly? View this email as a web page here.
-] Sarah Goliger
120 Awesome Marketing 5tats, Charts, and Graphs

1 Diana Urban, HubSpot I i

How to Calculate Your Leads Goal for Sales and Marketing Alignment Marketlng Blog
-] Diana Urban, HubSpot ,

How to Calculate Your Leads Goal for Sales and Marketing Alignment
-] HubSpot Blog, Marketing

Cluality vs, Quantity: & 6-Month Analysis of the Age-Old Blogging Debate

WHERE MARKETERS GO TO GROWYIERETS,

|- HubSpot Blog, Marketing Hi there,
Content Marketing Strategy: A Comprehensive Guide for Modern Marketers
[~J HubSpot Blog, Marketing Here's your daily roundup of our latest and greatest marketing posts. Enjoy!

How to Use Analytics to Get a Promotion: 10 Metrics That'll Help Your Cause

u HubSpot Blog, Marketing - 3 . e T . . =
Which Type of Leader Are You? A Look at & Distinct Leadership Styles [Infographi HOW tO Use Vme' A Slmple GUlde tO Bu"qu an EffeCtlve SOC|a| Vldeo

Lﬁ HubSpot Blog, Marketing Strateqy “nfoqraphi01

Reduce, Reuse & Recycle: How to Use Business Byproducts to Create Growth Og By Lindsay Kolowich, Friday1 July 3,20158:00 AM
|,_~_ﬂ Hub5pot Elog, Marketing
16 of the Worst Typos, Grammatical Errars & Spelling Mistakes We've Ever Seen

|,_-g Hub5pot Elog, Marketing
How to Use Excel to Run a Blog Content Analysis

|,_—_<§ Hub5pot Elog, Marketing
A Step-by-5tep Guide for On-Page SEO Management [Free SEC Template]

|,_~_§ Hub5pot BElog, Marketing
19 Essential Tips for an Engaging Facebook Business Page
-1 HubSpot Blog, Marketing
How to Cite Sources & Mot 5teal People’s Content on the Internet
-] HubSpot Blog, Marketing
Age Is Just a Mumber: How to Be a Leader at Any 5tage of Your Career

-] HubSpot Blog, Marketing
& LinkedIn Profile Photo Mistakes That Make You Look Unprofessional [Infograp

Amazing
nurturing
emails with

| HubSpot Blog, Marketing _ o Vine, the video-looping app released back in January 2013, has proven itself to be much
What the Best Social Media Community Managers Actually Do in Their Jobs ; : : :
. more than a passing fad. As a result, many brands across all sorts of industries continue
[~ HubSpot Blog, Marketing : : ;
Battle of the Sexes: What Men and Women Think About Calars [Infographi to use the platform as a visually creative way to connect with fans and followers.

|,_—_<§ Joanna at Copy Hackers

you didn't get the 7-part series you were promised! But, for some marketers, Vine is still somewhat of an unknown.
(-] HubSpot Blog, Marketing CO n e n

7 Quick Ways to Free Up More Time in Your Day Read Full Article »
-1 HubSpot Blog, Marketing

21 of the Most Inspiring Ad Campaigns of the Last 12 Months o See more about: HubSpot Blog, Marketing. E Offe rS '
Lﬁ HubSpot Elog, Marketing [ ]

How to Persuade People by Asking the Right Questions [Video]

.| HubSpat Blog, Marketing
How to Use Vine: A Simple Guide to Building an Effective Social Video Strategy [
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EXAMPLE OF A LANDING PAGE WITH AN OFFER
HubSppt ([ UNITED KiNGDOM 44 20 36847645 - |

LEARN HOW TO OPTIMIZE YOUR SOCIAL MEDIA
FOR MORE TRAFFIC & LEADS

Get free tips from one of our marketing experts.

Consumers are spending 250% more time on social media than they

did just two years ago. Which is why you must be present and

Get Free Tips on
Improving Your

Social Media
Marketing:

engaging with your audience on social platforms.

Are you getting the most out of your social media marketing efforis?

How do you make your social media presence stand out from the rest?

Get advice from one of our marketing experts! We'll take a look at your

current social media strategy, and offer tips and suggestions for

Let me sign

FIRST NAME®
improvement.
Milena .
In your free assessment, we'll talk about how you can: u t O e t t h I S
LAST NAME®
v Optimize your social strategy to drive more traffic to your site Mitova

v Grow your following and find influencers

great guide.

N _ : EMAIL (PRIVACY POLICY)"
v Use your social intelligence in the sales process

milena.mitova@arm.com

v Measure the business value of your social media efforts
) PHOMNE NUMBER"
Request your free assessment to the right, and let's get started!
07538467914
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EXAMPLES OF VARIOUS ASSETS USED IN THE PROCESS

July 3, 2015 // 8:00 AM

How to Use Vine: A Simple Guide
to Building an Effective Social
Video Strategy [Infographic]

Written by Lindsay Kolowich | @lkolo25

Vine, the video-looping app released back in January 2013, has proven Itself to be much more
than a passing fad. As a result, many brands across all sorts of Industries continue to use the
platform as a visually creative way to connect with fans and followers.

But, for some marketers, Vine Is still somewhat of an unknown.

The time Iimit Is Intimidating: For each Vine video, you have just six seconds to convey a
message to your audience. What are best practices for planning out 3 six-second video? What
equipment should you use? Which formats work best? How can you Incorporate a call-to-
action? How can you cross-promote on other social media networks?

To help answer these questions and more, check out the infographic below from SurePayroll
It'll help you perfect your Vine strategy so you can enhance your soclal medla presence beyond
photos and words.

Created by Milena Mitova. 1/15/2021 Princeton, NJ
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A GLIMPSE INTO

‘Uine's World of Uideos

Vine was launched
n Janwary 2013,

Each clip on Vine
Is denltedt 10 6 seconds

An estimated 40 milllen users
have downloaded Vine

00
O :
00

That's noarly 26 of the smartphone users
In the United States e

00
* O
00
* O
00

More than
100 miillion

view Vine videos
each month,

o A ———

Every minute, Every second,

8,333 five
-
vines Vines
PR e woon
-

12

oooooooooooooooooooooooooooooooooooooooooooooooooo

€nhance your social media presence
beyend photes and werds.

CAPTURE AND SHARE YOUR BRAND IN MOTION
WITH VINE’'S 6-SECOND VIDEOS.

BROUGHT TO YOuU 8Y

SURE !\ 10 | (\\\

A Poychex*® Company/

IN PARTNERSHIP WITH

GHERGICHE&Co.

ADWEEK.COM BLASTMEDIA.CONM CONV JYCONVERTY ~
DEXMEDIA.CON -OM FOR - G OM cCOm
SEARCHENGINEJOURNAL.COM SPROUTCONTENT.COM TO NS IALMED!

LEARN HOW TO OPTIMIZE YOUR
SOCIAL MEDIA MARKETING STRATEGY

We'll take a look at your current strategy & offer tips
to get the most out of your social media efforts.

| GET A FREE ASSESSMENT I

Where do you keep all
these elements and
content pieces?
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Make Every Marketer Look Like a STAR




1. All Your Assets
& Connections In
ONE Central

Place

- Artwork

- Logos & PDFs

- Emails, Landing pages

- Database

- Online Forms & Promos
- CRM, Social, Analytics...



http://blogs.capita-libraries.co.uk/process/
https://creativecommons.org/licenses/by/3.0/

ASSET EXAMPLES: MARKETO AUTOMATION PLATFORM

New Local Asset

* = < Easy to add,
ot J J organize,
o = i

o e . access & use
e s

L

Image courtesy of: Marketo

Image courtesy of: Marketo
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1A. ALL YOUR ASSETS IN ONE CENTRAL PLACE

Website reg forms & Pages

Forms audiences fill out
to sign up or request
info

Assign roles for Marketers.
Group contacts in static and
segmented lists with a few
clicks of the mouse.

Logos & Images

Special Repository to

manage your images,
videos and art files

Emails & Email Templates

Thank you auto-responder &
nurture program segmented
emails

Programs & Reports

Program templates + all your
campaigns stored securely and
accessible 24x7

SEO & Promos

Keywords, Sweepstakes,
Polls, Videos & More

Keep All Marketing Assets in One Place — Better Accountability, Save Time, Easily Managed 24x7 Access to These Resources for Your Team




1B. ALL YOUR PLATFORM CONNECTIONS IN ONE PLACE
.l"

» Marketo provides 100’s of click + add connections to 3'd party Marketing platforms Marketo

= Social and paid content
= Hootsuite, Facebook, LinkedIn, SlideShare

» Google YouTube, Search (SEO), Ad spend

N
\{ Hootsuite: o &3 YouTube l Google Ads 0

Google Analytics
* Top of Funnel
= SurveyMonkey : Market leader in online surveys SurveyMonkey
» Litmus : Email QA & validation & < |
| % UtMus
» Shows/conferences/webinars
= Cvent, Certain, On24 integrations, card scanner into Marketo. ON24 ,,
cvent
= GoToWebinar, Zoom, Level 3, Adobe, Webex Integrations ﬁG"T‘J\’\{i?jQ;r @
u Reporting zZoom
= Domo : Data visualization that can combine many data sources including Marketo and SAP
* CRM Marketa Blforce
= SalesForce, Netsuite, Sugar CRM, Microsoft, Skyvia, etc. \i e i ‘='_j
e b R
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SAMPLE INTEGRATED MARKETING TECHNOLOGY STACK

-aif
Marketo —— Sales

CRM PLATFORM ‘/

Marketers

Having inter-
connected &,

Webinar

platforms gives Platform
YOU seam less Rhootsuite MA PIatform — emails,
oL campaigns, forms,

user journey brograms, landing pages, Platform @

Socie! PDFs, templates, logos, Elisemie,

" " Platform rdpPr WORDPRESS
insights across Hoosuite)  data governance, CanSPAM SORERES O

channels m 0
- Al Speaker cvent

Program
Pl:&gm Platform
1]) Marketc

An Adobe Company

Google
Analytics

PRC

. \/
3 Vouube Video platform Yeevqa

Platform
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360 Degree View of Customer Journey That We Can Track and Measure

Journey resource courtesy of: Marketo
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#2 Reason Why Marketing Automation Wil|
Make Every Marketer Look Like a STAR




2. Scalable Ops
- - Make Small
"o -. =~ Teams Look Like

? - .
N f L e ®
) g ‘

.- Superheroes

e - Easy Compliance

- Less Errors
- More productivity
- More programs in less time
- SMarketing
- Processing 1, 100, or
10,000 contacts takes the
same time
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https://fabiusmaximus.com/2017/06/29/superheroes-are-a-problem-for-america/
https://creativecommons.org/licenses/by/3.0/

LET'S REFER BACK TO THE EMAILS |1 GOT FROM HUBSPOT

Search Hubspot [Cirl=E)

Arrange By: Date I
| HubSpot Blog, Marketing How to Use Vine: A Simple Guide to Building an Effective Social Video Strategy [Infographic]
12 About Us Page Examples That Are Probably Better Than Yours HubSpot Blog, Marketing <blog@hubspot.com>
.= Andrea Francis, Hub5pot sent: Fri03/07/2015 14:21
This free guide will perfect ARM's marketing fo ! Milena Mitova
-] HubSpot Blog, Marketing
16 of the Best Examples of Mobile-Friendly Website Design Not rendering correctly? View this email as a web page here
| Sarah Goliger

120 Awesome Marketing 5tats, Charts, and Graphs
Diana Urban, HubSpot

e
How to Calculate Your Leads Goal for Sales and Marketing Alignment Marketlng Blo

Diana Urban, HubSpot
How to Calculate Your Leads Goal for Sales and Marketing Alignment =

HubSpot Blog, Marketing WHERE MARKETERS GO TO GROWYIERESS,
Cluality vs, Quantity: & 6-Month Analysis of the Age-Old Blogging Debate

[ ~J HubSpot Blog, Marketing Hi there,
Content Marketing Strategy: A Comprehensive Guide for Modern Marketers

[~ Hub5pot Blog, Marketing
How to Use Analytics to Get a Promotion: 10 Metrics That'll Help Your Cause

[~ Hub5pot Elog, Marketing

L&

L&

L]

Here's your daily roundup of our latest and greatest marketing posts. Enjoy!

Which Type of Leader Are You? A Look at & Distinct Leadership Styles [Infographi HOW to USG Vine: A Simple GUide fo Buildinq an Effective SOCial Video
L] HubSpot Blog, Marketing Strategy [Infographic]
Feduce, Reuse & Recycle: How to Use Business Byproducts to Create Growth O By Lindsay Kolowich Friday July 3 2015 8-:00 AM

[~ Hub5pot BElog, Marketing
16 of the Worst Typos, Grammatical Errars & Spelling Mistakes We've Ever Seen

[-~4 Hub5pot Blog, Marketing
How to Use Excel to Run a Blog Content Analysis

[~ Hub5pot Blog, Marketing

A Step-by-5tep Guide for On-Page SEO Management [Free SEC Template]
[~ HubS5pot Blog, Marketing

19 Essential Tips for an Engaging Facebook Business Page
-] HubSpot Blog, Marketing

How to Cite Sources & Mot 5teal People’s Content on the Internet
-] HubSpot Blog, Marketing

Age Is Just a Mumber: How to Be a Leader at Any 5tage of Your Career
-] HubSpot Blog, Marketing

& LinkedIn Profile Photo Mistakes That Make You Look Unprofessional [Infograp
-] HubSpot Blog, Marketing

What the Best Social Media Community Managers Actually Do in Their Jobs

DIRECTOR

Vine, the video-looping app released back in January 2013, has proven itself to be much

|4 HubSpot Blog, Marketing more than a passing fad. As a result, many brands across all sorts of industries continue
Battle of the Sexes: What Men and Women Think About Colors [Infographic] to use the platform as a visually creative way to connect with fans and followers.

[~ Joanna at Copy Hackers
you didn’t get the 7-part series you were promised. But. for some marketers, Vine is still somewhat of an unknown.

[~ Hub5pot Blog, Marketing
7 Quick Ways to Free Up More Time in Your Day Read Full Article »

-] HubSpot Blog, Marketing

21 of the Most Inspiring Ad Campaigns of the Last 12 Months
[~ Hub5pot Blog, Marketing

How to Persuade People by Asking the Right Questions [Video]

) HubSpot Blog, Marketing
How to Use Vine: A Simple Guide to Building an Effective Social Video Strategy [
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PRE-SET IT AND FORGET IT. LITERALLY

Leads in State = California

3 @ 2015-09-15 DesignStart 001 Approval

/N/ Lead Filled out a Form

& Assers

7«82 e Trying to get click
3§ Campaigns through with special offer
N
. v 01 Add a New Lead « 1 week
. . 1 wo ) » Give the lead some time
Wait .mmmhom ] ¢ 02 Add an Existing Lead to click

' 03 Separate personal & co
v P pe & COrpo e Sy

Case Study ) 04 Split lead « Maybe they want to hear
55 dE sl 4o Boar v plit leads in segments, ybe
.~ "“Send Email mbodw a ~ areal-world scenario
- - ¢ 05 Send Approval Reminder “
> 12 days 06 Send to CRM for Sales oval | hdhingss
L Wait » Give the lead time to J - APpPF Wait -give the lead time to
iz « 07 Set Accepted or Rejected flag for lead

\_jsend SO LU Marketo processes efficiently 1, 100 or 75" 52 Rushiiy

J

pe

1,000 contacts even for granular

segmentations
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2A. MANAGE YOUR MARKETING OPS SUSTAINABLY

Pre-build Drip Campaigns
Use trigger campaigns
based on behavior, title,

if/then conditions that
run hands-free

Promote inbound marketing
to attract higher % users than
those that are naturally lost

Improve tactics during runtime

A/B testing of emails or
landing pages lets the
platform automatically

send better performing

assets

1©

@I
a ©

Seamless Preference Center

Leverage the platform to easily create
your online Opt-in/Preference center
for worry-free Can SPAM Compliance

Loop in Sales

Easily auto-setup Sales alerts or
insights to ensure your Sales
team is kept in the loop of Key
programs

Clone Everything

Click-clone lists, emails, landing
pages, forms, programs and
shrink significantly production
times.

Save a tremendous amount of time by leveraging all the automation features that a Marketing Automation platform can offer




2B. SAVE TIME & RESOURCES: CAMPAIGN-IN-A-BOX

paign-in-A-Box.EMAIL-Invitation

Y -MM-DD Live Event Campaign-In-A-Box Assels Setup My 1

E-hrsl [ [Ty, EM &IL-Fromisiameal]

S - Tu ' l—+~ll| Ty EM&IL-Fromubocnessh)

i x

CETURELES | [y EMAIL-ReplyTosdd ress )

These tokens can be referenced using this naming comention: {{rmy. My Token})

L= |oin ws for our {{my. Evert-Typea]r: {f myEvent-Tite g

Eranded Domsirc

& Local {32 Tokens)

i {imy.AddToCalendarkt Dowble-Click for Details
@] {{my EMAIL-Froméddressy marketingautomaticn@marketing com
@] {{my EMAIL-Fromiame}} Milena Mitowva
— [at] {imy.EMAIL-ReplyToAddressl: miarketingautomaticn@marketing.com
WHAT IS ] {imy.Event-Date}} Jan 35, 2021

MARKETING ¥ {{my.Event-Description}} Diouhle-Click for Details
AUTOMATION? =

{{my.Event-Location-Line1}} X7 Hot

1234 Anystreet
[#t] {{my.Event-Location-Lined}} Anvytown, £Z 99990

[at] {imy. Event-Timek 10 AM EST

F1 {imy.Event-Titel} Digital Training: Marketing Automation

{{my.Event-Title}}

{iy.EventDatel]. {rmy.Event-Tomeas

Haollo {aac First Name cofaut=Fnand) ),

Hmy. Evant-Description dalaut=edi ma)) r.ﬂ {'I_m:i'E'll'E”t'T:fF"E}} LW‘E E'-."EI'I'I
The Svent takes place at the Siowing (oaason: [at] {imy.MetaTag-Description}} What you want search engines to see in the |
P @ {imy.PagelURL-Download)} my. DowrdoadURLPwithout=httpo!f
{Imy. Evant-Location-LiraZ)
e Pt i Rt @ {{my.PagelRL-Registration}} my RegistrationPazelJFl fwitha
Hmy. Evant-Lacatian-Lirnas})
[#] {{my.PageURL-ThankYoul} miy. ThankYouPageURL?withowt=

REGISTER NOW

[#] {{my.RelatedContent1-URLY} miy.RelatedContentPagsURL Pwit

G o D A s i At SAESA 1y {imy.RelatedContent?-Description}) Double-Click for Details
ST Cpyigl @] {4my.RelatedContentZ-URLY mry. RelatedContentPageURL hwit
TN e T ¥ {{my.RelatedContent3-Description}} Double-Click for Details
ﬂ Landing Page Performance &1 {4mw Relatedantant 31 IR rmrr Relatedd nntentPasal IR Paithern

Created by Milena Mitova. 1/15/2021 Princeton, NJ

o KA *iene WHoDva

From Address mark et ngaulo mation@ marketing com

Smphg-1oc mark et ngeuio maton marketing com

Subject: Join s for aur Lve Event: Digkal Traning: " erketing Automaton

WHAT IS

MARKETING
AUTOMATION?

Digital Training: Marketing Automation

Jean 25 2027, TOAM EST

Hallo Friera

Event Decoription

Lorem 1asum dolor s amat, conseciatuer adpiacng all. Acnaan commoad Igu ks eget dalor
Acnean massa Cum sodis Nnaloque panaties ol magnis dis panunent montes. Nnascalur
ricicuius mus Donec guam fels. ultricies nac, palantesque au, pretium guis, sam. Nua
conzecual Masss quis anim. Donec pade Lusta, ngila vl alicuet nec. vupulala o9t arcu. i
Sim LSO, MONCcus ul, mpargiat o, vananatis viae, jsio. Nulam Sotum fols ou paeda molis

Templated, pre-set programs
£ {{my RelatedContent!-Description}}  Double-Click for Details empower marketers to build
everything in minutes with O

code




YOU CAN CLONE A MULTI-ASSET PROGRAM IN 2 MINUTES

Warketing Activities...

This is an Y
- - = &l 00 Program Templates
a n I m a te d g If 3 5 YYYY-MM-DD Live Event_ampaign-In-A-Box
showing actual ¥ Gomean:

& 01-Process Registrations

ad Ct | on Of @ 02a-Send Invitation

& 02b-Send Invitation Reminder

C I O n i n g a ¢ 02c-Send Invitation Last Chance

& 03-Send Reminder to Attend

p rOg ra m i n 2 & 04-Send Follow-up Emails

&y Local Assets

mantES 3§ Emails

8 EMAIL-FollowUp-Attended

=8 EMAIL-FollowUp-NoShow
4 8 EMAIL-Invitation
8 EMAIL-InvitationReminder

8 EMAIL-InvitationReminder-LastChance

Created by Milena Mitova. 1/15/2021 Princeton, NJ

14 Push To Other Paritions Campaign Activity My Tokens Results

01 Test Folder

Smart Campaigns in this campaign folder

Wy Tokens for this campaign folder

View combined campaign activity




2C. TEMPLATES ASSET CREATION SAVES RECURRING COSTS

* Moving email creation into Marketo + using a templated approach reduce agency billable hours &

significantly cut production times

Before: 10 Production Touch Points for EVERY Email + CanSPAM Risk

1. Agency 2. Designer 3. Agency 4. After 1st round 5. Agency 6. After 2nd, 7.Agency 8. Whenemail 9.In1- 10 Agency 1s
creates email lays out email uploads PDF of Reviews, uploads PDF round uploads is approved 2 weeks ready to upload
designfrom  content&  inVEEVA designerlaysout = inVEEVA  Designer _, PDFin  Agencystarts  email _  contacts and
scratch in costly  saves file as PRC for 15 new email PRC for 2nd makes Veeva for converting coding HTML and
designer PDF round of version & saves round of changes and final round Email to is ready initiate email
software Reviews as PDF Reviews saves PDF of review HTML send.
File

Now: 5 Touch Points . Shorter PRC Review Times . Privacy issues mitigated. Shorter email launch times.

1. Agency replaces 2. Finalized 3. After 1st round 4. After 2st round 5. After final
costly designer with email is of Reviews, of Reviews, round, producer
email producer who uploaded into producer makes producer makes makes updates 100 Emails x $3 500 = § 50.000
just adds contentto ~ Veeva PRCfor = ypdate directlyin = update directlyin ~ and email can be g
Marketo template 15t round of email & uploads email & uploads sent immediately IN Savin gs YTD
Reviews in Veeva PRC in Veeva PRC

Result: Savings of $3,500/Email
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#3 Reason Why Marketing Automation Wil|
Make Every Marketer Look Like a STAR




3. Reporting
Made Easy Wil
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- Optimize budget spend
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Scalable Visibility and Reporting on All Programs

20+ Out-of-the-box reports

Marketo has a large
number of out-of-the-
box reports for quick
wins

Enjoy deep segmentation and
analysis that can augment
your reporting for better
decisions

Give the Gift of Data & Stats

Create reports for stakeholders
by simple drag-and-drop for
each campaign. Subscribe
decision-makers to receive
timely reports automatically.

Measure ROl automatically

Use the Revenue Explorer feature to
provide the costs for every campaign
and let the platform automatically
calculate ROI

Easy Stakeholder Reports

Clone and save smart lists and
combine them with your reports
for powerful insights for your
stakeholders

Real-time Visibility to KPIs

Achieve real-time visibility to key
KPIs with minimal effort — easily
measure monthly lead
acquisition, conversions & more

Data, analytics and reporting are the fastest way to identifying and fixing under-performing campaigns and driving successful business

outcomes




3A. INSTANT VISIBILITY TO PROGRAM AND PEOPLE PERFORMANCE

Number of leads in campaign by audience type Leads by status: which leads were rejected,
2 69 qualified, or waiting to be processed in CRM
g Universit - § J

:

§

1 "-".‘ o ‘atlaTal ‘-.. . TE L | v i' 4 B raY VV-."' ‘;"' a
Jel YDOSF JULAINVING 1eciel

Actual Out-of-
Incoming leads by product interest: Incoming leads by week: the box
Campaign
Reports in
Marketo

Launch week

T

TOTAL LEADS
MEMBERS BY WEEK
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Created by Milena




32

3B. DRILL DOWN BY GEOGRAPHY, NET NEW LEADS, COSTS, ETC.

ANALYTICS SENDS QUICK CHARTS [DOO)

*Daea for wday Is subject

i - | Sent last 30 days Previous period
d a filter (‘B LEE7] | DEC20.2020-JAN 1, J MOV 20-DEC 19 2020

All email communication Ad

- PR — el —— S " Actual Out-of-

mﬁ . % fﬁ- - % o %
v 24 3k 16 25 1.4 t 2.7 the box
Engagement Metrics | v | | By Day v | |~ v il :
T Bo ool « Campaign

B Reports In

2021-01-15 L. induchry I I0ek Ermadl 5end
20, DD
Unined Stakes A0k Country NI k t
- dl'kKeto
Califipmia L 273k Stave
10, Dol Florida L .20k Stave
Texas L 212k Stave
5, DD
/\_ New York = 1k State
“ 3 ) Ly oo ] e by g by oy ] ] ]
& g E”? & & g 5 ;é-" é" é’“ ,ér” ,-E‘ & ,,5?." ,gf New Jersey ' 1.06k Seate
4 7 A & & ¥ & P Iy . £ 5 5 & &
& & & & & £ F & 3 ¥ £ 5 § £ Pennsylvanta " @80 Stae
ATC Display Pro...
1404 ATC Inboun... 143 ATC Inbouwn... 140 ATC Inboun... 14134 ATC Inboun... 1434 ATC Inboun... 1404 ATC Inboun... Grand Total | Grand Total
Region |Touched Net New Touched 'Net New Touched Mt Mew Touwched Het New Touched Met Mew Touched Met Maw Touched Met New
1 1 - 1 1
- & 3 95 38
1 3 12 9
1 1 4 3 ] 3 113 [et]
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MARKETING AUTOMATION EXPECTED BENEFITS

Save $$ with

ASSET MANAGEMENT Save $$ with

EASY CONNECTIVITY

Easily organize assets by 1. Save SS from re-using existing

theme or type with a few
clicks

Create re-usable email, form,
or landing page templates
Create campaign-in-a-box
templates. These can be re-
used with a single click
Organize & access your
database by product,
geography, role, etc.

Created by Milena Mitova. 1/15/2021 Princeton, NJ

Easily add & manage users
Connect to your Event, social
media, analytics and data

platforms with a few clicks
Connect to a CRM sales
platform

Use the out-of-the-box
features and reports to score
quick wins

Build complete customer
journeys at less cost

assets & templates

Shrink campaign production
time & push more campaigns
Create full webinar programs
in @ manner hours with
automation

Build complete user
experiences with minimal
effort & drive ROI
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Marketo

The Omnichannel Engagement Platform - Build Campaign Assets & Workflows, and Create All Your Campaigns in One
Central Place

E EMAIL WEB MOBILE EVENTS SOCIAL PHONE WEBINAR VIDEO SEO COMMERCE DIRECT MAIL OFFLINE
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Slide Courtesy of Marketo



THANK YOU
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REFERENCES & CITATIONS

« MARKETO Personalization: https://perkuto.com/blog/the-complete-guide-to-new-marketo-features-announced-at-summit-2015/

e  Marketo custom audiences: https://docs.marketo.com/display/public/DOCS/Add+Facebook+Custom+Audiences+as+a+LaunchPoint+Service
Online Form Stats: https://wpforms.com/online-form-statistics-facts/

*  Onboarding stats: https://www.wyzowl.com/customer-onboarding-statistics/

*  Marketo Product Presentation — Slides about Marketo

 Hibspot.com —industry stats

e  Wpforms.com — industry stats
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